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Alapiuion/MpowBnon

BeAtiwon @eopikou MNAaigiou (Anuoaoiol Popeic, PuBUIOTIKEC ApXEQ)

BeAtiwon Aegitoupyiag Eupulwvikwy MNMapdxwv (Anudoiol Popeic,
ETaipeieq)

Anuioupyia Eupulwvikn¢ KouAroupag — «EupulwVIKOG EKTTONITIONOGY
Twv EAMVWV




[TpofSAnuaTa

EANTIAC EVvnuEpwaon
Ynoeiakdg AvaAeaBnTiouog
ewypa@IkdS/HAIKIOKOC «paTOIoUOC»

Broadband
Marketing
Plan

cannot get through
fo the people!




Algeioduon eUpUlWVIKOTNTOC

Xpon/Aglotroinon TnNg

J Aaon!
gUPULWVIKAC UTTOBONNAC Augnon oTn xpnon!

Augnon Zntnong? Augnon otn {nTnon?




[TpoTeivopevec Apaoelc




1. BeATiwon ©eouikou NAaigiou

EvraTikotroinon deutepoyevoug vopoBeaiac YME
AikaiwpaTa AlEAeuonc, Ka.

|d1aiTEPN TTPOCOXN O€ BEPaTa avTaywviouou
[1p60d0C peyGAwV eupulWVIKWYV EPYWV ?2?27?

, . Geographic
lpooiTeg TIES Price Discrimination

..To the people! ?




2. NpowONTIKEC EVEPYEIEC

ava Katnyopieg TTAnuopuou

AVA YEWYPOPIKEG TTEPIOXES

AI0@OPOTIOINUEVEC TTONITIKES TTPOWONONG

MeyaAa AoTika Kévtpa
Mepipépeia: ETapyia, NNO1wTIKES TeploxEC, AKPITIKES TTeploxEC




EVOEIKTIKEC APACEIC

[MpowONTIKA KAuTTAvia
= Zuvepyaoia dnuooiwv gopéwv & broadband @home
|d1wTIKOU Topéa

Broaband RoadShow — 2xoAcia/Anuol

Kivnta lNepimrepa Evnuepwaong broadband-on-the-road




EVOEIKTIKEC APACEIC

[Mpoypdappata YTr. INaidgiag

« ECoikeiwon otn Xxpnon eupulwVIKWV UTTNPECIWYV ATTO MIKPN
NAIKiQ

YT1ToBOAN TTpoypaupudTwy atrd OAa Ta utToupyEia
= NE€eC eUpUCWVIKEG UTTNPETIEC ECWOTPEPOUC XAPAKTAPA

= OpiovTia dpacn o€ OAOUC TOUC TOUEIC TNG KABNUEPIVAS
OpaCTNPIOTNTAG TWV TTOAITWV

‘Evragn «eupulwVIKAG avaTrtucne» oTo MNpoypappa Twyv
ANpwV




EVOEIKTIKEC APACEIC

Alapripion otov Tutro/TnAedpaon/Internet
=« Evnuépwoaon MNMoAiTwyv
= [1pooéAkuon Xpnotwyv

= [1pooAN
Ytrnpeoiwv/Tepiexopévou/ Texvoloyiwv

Anuioupyia «KEA» @ Aruoucg

= Aeitoupyia «Kévrpou Evnuépwong
AladikTUOU»

« Aladiktuakr E¢uttnpétnon MNMoAirwyv (AEN)

«KEA»
VS

«KET»




AVTI CUUTTELOAOUATWV

Evnuépwon Tou ocuvoAou Twv €V DUVANEI XPNOTWV TOU
O1adIKTUOU VIO TO

(o) TI EINAI & (B) TI MPOZ®EPEI
QUTO TTOU EWEIC OI TTI0 “€10IKOI° OVOUACOoUE

«EUPUCWVIKOTNTA»

Eva ueyalro uépog¢ rou mAnbuouou ayvoei akoua 1o TTwe
utropéei va ouvoebei aro ...Internet




[TpoowBNnon?

, Aicioduon o€ KGbe
NopoBeaia VOIKOKUPIO

2 UVEPYOTia POpEWV Mépog TnG KadBnUEPIVAG
dpaocTnNPIOTNTAG
Xpnuatodotnon Apdoewv

Added-value og EOvikO

BeAtiwon utrnpeciwy Etritredo

BeAtiwon uttodopwv Tévwon

ETIXEIPNHATIKOTNTAG
AlopkAg & euoToxn TTPOROANR |

AvtaywvioTikl EupwTrn




Eupulwvikn
Oxupwon
NG XWPag

[TpowBnon?

Meiwon Meiwon

KaAAiEpyela

Ynolakou ["ewypaPikou EupulwVvikng
AvoAgapnTiouou Paroiouou 2 UUTTEPIPOPAGC

TEAIKO «TTPOIOVY...

...OTOUG TTOAITEG




X-Kowwvia & EupulwvikotnTa tTave padi

lwdavva ZauTTpakou
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